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BRANDSTORY

At CID LINES, we believe that hygiene is health. And that health, in turn, is the key to more
profitability and sustainability. In agriculture, healthy animals ensure a higher return on in-
vestment for farmers. In the food industry, health and safety lead to better business, in line
with all regulations. Overall, end consumers will always benefit from a healthy food chain,
leading to greater wellbeing.

That's why we make hygiene work. And we do it in the most effective way, as a trusted part-
ner of farmers and food professionals. Not only do we offer a broad range of products for
specific purposes, we also give advice that's fully tailored to each situation and every step
in the chain. To come up with the right hygiene solutions, we build solid relationships with
our distributors, offering them continuous support.

Moreover, we always stay ahead by investing in research and development and by sharing

our innovations with our partners. This way, we make sure that they don't need to worry.
Because we help them focus on what's truly essential: keeping their business healthy.
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WHAT HOW WHY

WHAT

CID LINES offers a broad, high quality range of products, combined with tailored advice
to improve hygiene in the agricultural and food industry. Our proactive service, continu-
ous innovation and strive for quality lead to complete hygiene solutions that do not only
ensure profitability for all involved, but also enable more sustainable food production and
handling.

HOW

We build relationships & deliver far-reaching service.

Driven by our service-minded spirit, we always go for a personal approach and aim to ex-
ceed the expectations of our customers and partners. We build solid relationships with our
distributors, offering them continuous support and enabling them to offer the right prod-
ucts and services to their end-customers. Whether it's in Belgium or in an international level,
CID LINES always thinks along with its clients, to come up with the solutions they truly need.

We offer 360° solutions & an integrated approach.

CID LINES offers 360° solutions by combining its versatile product assortment with tailored
advice, based on broad expertise. Our high-quality services cover every step in the chain,
from the agricultural world, through clean and disinfected transport to the food industry,
to the foodservice sector.

The interaction between our research & development department, our regulatory affairs
team and our sales professionals makes sure that every solution matches the specific situ-
ation for every client within the legal context applied in their specific country. Starting out
with a thorough scan to know the client’s needs, we then provide the exact products and
advice that answer them.

We keep innovating & investing in knowhow.

Backed by thirty years of experience, CID LINES keeps looking forward to expand and up-
date its knowhow. We continuously invest in research and development, with our own lab-
oratories as a driver of innovation and an extended regulatory affairs department that has a
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worldwide expertise. Not only do we gain new knowledge, we also make sure everything is
within the regulations per country and we like to share this with our partners. We train our
distributors, so that they can give tailored advice to their end-costumers, who in turn can
secure their return on investment. This way we drive the success of everyone involved in
the chain from farm to fork.

WHY

What is your cause, your purpose or belief?

Hygiene is health

We believe that hygiene is the main driver to ensure health from farm to fork. In turn, health
will lead to more profitability, sustainability and, in the end, greater wellbeing for all.

We are convinced that hygiene is health, in every step of the food chain. In the agricultural
world, we offer hygiene solutions that ensure healthy animals, leading a higher return on
investment for farmers. As a next step in the chain, we help the food industry attain better
quality, health and safety, according to all standards and regulations. Finally, end consumers
will enjoy greater wellbeing by eating clean, fresh and healthy food.
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LOGO

ID LINES

« Always written in capitals
- Used together with the registration mark

POSSIBLE VARIATIONS

CID LINES CID LINES CID LINES

White logo on coloured background White logo on black White logo on picture Black logo
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SLOGAN

« Always written in capitals
- Never translated

POSSIBLE VARIATIONS

Blue logo with orange stripe
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COLOR PALETTE

The CID LINES blue is the main color used. Secondary colours:

COM75Y 100K0
R234G91B 12
PANTONE ORANGE 21C
HEX #EA5BOC

COMOYOK90

R 60 G 60 B 59

PANTONE COOL GREY 45
HEX #3C3C3B

C100M50Y13K2
ROG 103 B 163
PANTONE 2945C
HEX #0064A7
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TYPE FACES

The font used by CID LINES is Myriad Pro.
We use this font in it's different variations.

Myriad Pro Light Myriad Pro Semibold Italic
abcdefghijklmnopqgrstuvwxyz abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 0123456789

Myriad Pro Light Myriad Pro Bold
abcdefghijklmnopqgrstuvwxyz abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 0123456789

Myriad Pro Regular Myriad Pro Bold Italic
abcdefghijklmnopqrstuvwxyz abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 0123456789

Myriad Pro Italic Myriad Pro Black
abcdefghijklmnopqrstuvwxyz abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 0123456789

Myriad Pro Semibold Myriad Pro Black Italic
abcdefghijklmnopqrstuvwxyz abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 0123456789
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PRINT MATERIAL

CID LINES

Helena BRUTSAERT

Chief Commercial Officer
M +32 477 797204
helena.brutsaert@cidlines.com

Waterpoortstraat 2, 8900 leper - Belgium
s T+3257217877-F+3257217879
www.cidlines.com

CID LINES

business card
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PRINT MATERIAL

Catalogues
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PRINT MATERIAL
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PRINT MATERIAL

Kenofix

A protective and
disinfecting skin spray!

Kenocox
Brakujace ogniwo w kontroli kokcydiozy!

adku najbardziej
sty sporulacyjnej
walczaniu bakterii, wirusow i grzybow
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’
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-
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B | The Pure Foamer

AKE
YGIENE Traire plus facilement - plus

OR

rapidement- plus sainement

wwuw.cidlines.com

LIBRAMONT, 270U 30!

B CID UNES

Advertisements
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CID LINES

CID LINES

Noteblocs
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PRINT MATERIAL
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Wall calendar

CID LINES

www.cidlines.com



ON SCREEN

Kind Regards / Vriendelijke groeten / Sincéres Salutations

Shari STERCK
Marketing & Communications Manager

T+324967/97204
\Waterpoortstraat 2, 8500 leper - Belgium

CID LINES T+3257217877-F+3257217879

e-mail signature
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ON SCREEN

O wEAOTEN

CID LINES

CID LINES
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Article page Home page Distributor zone
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ON SCREEN

Subtitle

gu btitle

Start presentation

. C'D UINES

CID LINES

Powerpoint template
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EXHIBITIONS

et INES ) CID LINES
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EXHIBITIONS

Y Totaal concept
W oor laundry
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EXHIBITIONS

CID LINES

7.

Kenopure @ Kendmix
PRE-FOAMPIG posT O

The pure Foamer
EASIER, FASTER, CLERNER
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CID LINES

HOME Waterpoortstraat 2 - 8900 leper - Belgium « T +32 57 21 78 77 « F 432 57 21 78 79 - info@cidlines.com - www.cidlines.com
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